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The dream of media convergence may be
here.

Two different entrepreneurial groups, one
in Aventura and another in Lale Worth, have
developed Internet networks that they hope
to eventually roll out into television.

Only a few million dollars stand in their

way.
The networks made presentations at the
September meeting of the Gaold Coast Ven-
ture Capital Association in Boca Raton as
part of their capital-raising programs.

“It’s impressive to see them in South Flor-
ida, where we continue to develop as a hub
of Internet interactive activity” association
President David Bates said. “They are turn-
ing must-watch TV into must-be-involved
with TV

“It’s clear that the money and human capi-
tal are available in South Florida for sound
ideas and smart execution” said Bates, chair-
man of Gunster Yoakley & Stewarts Technol-
ogy & Emerging Companies Practice Group
in West Palm Beach.

Lake Worth-based Visual Arts Network: bills
itself “where creativity finds a home”

Lynne Pittard. CEQ and co-founder with
her husband. Bill. have been up and running
for a vear on the Internet — “and asa trial ona
50,000-member religious TV network™.

The Pittards raised $300,000 from friends
and family to prove their concept, acquire
content, and get it up and running, The burn
rate is about $45.000 a month. Now, they are
seeking $10 million to become a full-time ca-
ble network specializing in all facets of the
visual arts.

Pittard was a 34-year-old housewife who
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President and CEQ Georgianne Brown, with Charlie, runs

sizeable media library.

She owns the rights to her
25 years of painting classes,
and that library became one
of the content bricks in the
| Visual Arts Networks foun-
dation.

WOOFING FOR SUCCESS

At PetStyle, dogs and cats
get pride of place on the In-
ternet-based news, features
and social network.

Itk doggie Facebook meets
kitty MySpace.

“Were the premier online
destination and social spot
for pet lovers” said Georgi-
anne Brown, president and
CEQ of the Aventura-based
Y| firm. “Long term, we plan to
transition inte a full-blown
media company - from In-
ternet to TV

She expects to get a syn-
dicated TV program during
~=| 2009, but is concentrating on
4 building out the content li-
brary, which now approaches
450 wehisodes, 3,000 articles
and a growing, robust com-
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PetStyle, an online destination and social spot for pet lovers.  munity of pet lovers,

watched a painting class on PBS and said
- like a million others - “I can do that” Un-
like the other 999,999, she could - and did.
Three years later, the now-accomplished
artist was teaching “Painting With Pittard”
on the same network - and did so for 25

Each webisode runs three
to eight minutes, close to Internet users’ at-
tention spans.

"W will use the half-hour TV show to drive
traffic to our Web and social site] Brown
said.

She and CFO John Studdard were instru-
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mental in forming the Baby TV network
when they were with Baby Universe, before
the company was sold to the Parent Co. and
moved to Denver.

“We already have experience doing it, and
the convergence between the computer and
flat-screen TV is here” Brown said.

PetStyle financing comes
From Mark ]. Gorden and
David Epstein of Presiden-
tial Capital Partners. Gor-
don and Epstein co-found-
ed Precision Response Corp.
[now PRC), where they were
chairman and president, re-
spectively, before selling the
company to USA Networks.

“Weve funded PetStyle
about £7 million to date. and are looking for
a capital addition of $3 million to $5 million”
Epstein said. "It's not an absolute necessity. but
wewould welcome an outside investment that
also brought us some strategic value relating
to digital media”

Epstein
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